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WHAT IS THE “2N° INFORMATION
REVOLUTION” IN EMERGING ASIA?



Internet use at the BOP (2011)

preliminary findings

Internet use (% of BOP teleusers)

B Not heard of the Internet

™ Not used the Internet in last 12 months

1 Used the Internet but can't remember when
M Less than once a month

B At least once a month

B At least 2-3 times a month

B At least once a week
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Internet (%)
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Teleuse@BOP4:preliminary findings Among BOP teleusers; * Indonesia for USD1.25/day group



In stark contrast: Most at the BOP had used a phone in

the past week
preliminary findings

Use of the phone (% of BOP teleusers)

m 2008 m 2011
97
86 89 0> gg " 26 93
79
69 I I
Bangladesh Pakistan India Sri Lanka Indonesia*™ Thailand

/T_lRN EaSIa
www.lirneasia.ne




The 2" |T revolution in Asia

* Will take multiple forms

— One anchored on cloud computing and
smartphones for the those at the Top of the
Pyramid (TOP)

* Credit cards can be assumed

— Another anchored on ubiquitous voice
connectivity and use of “more-than-voice”
services for those at the BOP

* M-money will be central to transactions in this segment

* Broadband will most likely be prepaid and anchored to
-\/QLIRWMI:IW_Eas.iuse/time
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Nokia total cost of ownership study 2011:

50 large emerging economies

Voice + SMS TCO: Brazil = Bangladesh x 23

Voice, SMS & Internet TCO: Morocco = Sri Lanka x 57
Different business model in sub USD 10 countries?
Budget Telecom Network (BTN) business model

Ave with Internet premium: USD 15,05

Ave: USD 11.47
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Only one%smn economy with TCO above average
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Results of the “15t IT revolution”

Mobile SIMs per 100 inhabitants in 7 Asian emerging economies
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WHAT DOES THIS MEAN FOR
MICRO ENTERPRISES?



Zayed takes ca ftheshqp‘*’t 5 back \ is € > farming. The current shop

was half its s n and Za\ﬁd ar ] ‘space ne 2d h king around the shop since
':i : ss five. He was not good i set up the's him to fend for himself. He




Growth through mobile
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lo get his supplies. These were not on Frid ad t¢

ad to travel to Dhaka almost evE"r'y“2'i .
busit less. Now the vendors send him stocks f Dhaka based on his calls . Zayed has now started
He buys the chicken from a farmer wh "'R."'" him about the right time to purchase and sells them to

e sells live chickens and s a hundred chicken at a time.
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ilitated money




What services he wants: Voice & SMS




More-than-voice service




Will the 2"d revolution include Zayed and
the SME eco-system he belongs to?

 Onlyif
— Governments and stakeholders succeed in

extending the BTN model to “more-than-voice”

— Services of value to him and his economic eco-
system are offered on the existing and emerging
electronic platforms
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