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Status quo

= 3G-Standards (UMTS, HSDPA) webiwalk
= mostly embedded in WAP-portals of the service providers
= only available in metropolitan areas

‘ Vodafone live!
= Broadcast-Standards

Country Start Standard Users

South Korea May 2005 DMB ~ 9 Mio subscribers
Japan April 2006 ISDB ~ 20 Mio (for free)
ltaly May 2006 DVB-H ~ 1 Mio subscribers
Germany Jwpatosed  DMB/DVB-H ?

Netherlands Mai 2008 DVB-H ?

USA Mai 2008 MediaFlo ?

Switzerland, Austria Juni 2008 DVB-H ?
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Going beyond adoption

Diffusion Theory
Trialability, Compatibility,
Relative Advantage,
Observability, Complexity

Cultural Studies
» Appropriation

* Domestication
(Hall, Silverstone)

(Rogers)

TAM Frame Analysis

Usability/ Usefulness * Negotiation of norms
(Goffman)

(Davis & Bagozzi)

TPB

Attitude towrds behavior,
subjective norm, restrictions
(Ajzen)

Innovation decision process; Rogers, 2003




MAXIMILIANS-
LM u UNIVERSITAT
MUNCHEN

LUDWIG-

f

rliaul
aine
UnIVersite - metz

MPA-Model

Usage cycle

-

Functional evaluations

Symbolic evaluations

Meta-

VAN

Norms

Usage & Handling

Restrictions

-

Symbolic Cycle

Wirth, von Pape & Karnowski, 2008; reduced version

Usage cycle: Negotiation of usage & handling
Symbolic cycle: Negotiation of prestige & social identity
Negotiation via meta-communication

Resulting in stabilization of usage forms and prestige
Influence of additional variables
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Methodology

= Quantitative survey of vodafone live!-subscribers

= Questionnaire on

MobileTV
= Usage & Handling

= Prestige & Social ldentity

= Meta-communication
= Norms & Restrictions

Sociodemographics

= Conducted in summer 2007

Veronika Karnowski, Thilo von Pape & Werner Wirth
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Sample

= Representative random sample of 1001 subscribers

= Mostly men: 87.5% male, 12.5% female

= Average age 24.7 years

= Mainly lower educational levels:
= 73.4% Secondary school level
= 15.8% High school graduation
= 7.9% University degree

Veronika Karnowski, Thilo von Pape & Werner Wirth

May 21st 2009, Chicago
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Reserved well-informed (n=192)
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Show-offs (n=179)
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Reserved sparse-users (n=133)
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Self-rewarders (n=159)
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Convinced all-round-users (n=215)
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Lonely adopters? — No for

=  Show-offs
= Nearly no usage for information
= High social prestige of MobileTV-usage
= Youngest user group
= Proportion of women above average
= Lowest educational level

= Convinced all-round-users
= High usage in all dimensions
= Amount of usage above average
= Social prestige of MobileTV-usage above average
= Positive social norms towards MobileTV in the peer group
= High amount of meta-communication on MobileTV

Veronika Karnowski, Thilo von Pape & Werner Wirth May 21st 2009, Chicago 17
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Lonely adopters? — Yes for

= Reserved well-informed

Usage only for information
Low social prestige
Eldest user group with highest educational level

= Reserved sparse-users

Low amount of usage in general
Low social prestige
Nearly no meta-communication on MobileTV

= Self-rewarders

Veronika Karnowski, Thilo von Pape & Werner Wirth

Usage mostly in case of boredom

Low social prestige

Nearly no meta-communication on MobileTV

Negative social normes towards MobileTV in the peer group
Educational level above average

May 21st 2009, Chicago
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Average duration of a single MobileTV-Session

40.0 ~
30.0 1
20.0 -~
10.0 +
0.0
MW Reserved well-informed B Show-offs B Reserved sparse-users
Self-rewarders O All-round-users

Average duration of a single MobileTV-Session in minutes, n2=3,1%***
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Interpersonal meta-communication

6.0
5.0
4.0
3.0
2.0

1.0

0.0
MobileTV in general Specific programmes on MobileTV
B Reserved well-informed B Show-offs B Reserved sparse-users
Self-rewarders O All-round-users

Means on a scales from 1=very often to 6=never, MobileTV in general n2=15.0%***, specific programmes on MobileTV 1n2=15.8%***

Veronika Karnowski, Thilo von Pape & Werner Wirth May 21st 2009, Chicago 21
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Watching

6.0 q

5.0 ~

3.0 A

1.0

0.0 -

Friends Public

B Reserved well-informed B Show-offs B Reserved sparse-users

Self-rewarders O All-round-users
Means on a scales from 1=very often to 6=never, friends n2=8.1%***, public 12=5.6%***
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Social norms

5
4
3
2
1
0
Gadget Interesting Knowledge and usage is
expected
B Reserved well-informed B Show-offs B Reserved sparse-users
Self-rewarders O All-round-users

Means on a scales from 1=true to 5=false, gadget: n2=1,6%**; interesting n2=13,7%***; knowledge and usage is expected n2=9,8%***
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Lack of time Screen Quality of UMTS-transmision
B Reserved well-informed B Show-offs B Reserved sparse-users
Self-rewarders O All-round-users

Means on a scales from 1=true to 5=false, lack of time n2=9,8%***; screen n2=1,5%%*; quality of UMTS-transmission n2=1,8%**
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