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Growers 100 205 100 100

Non-growers 100 147 100 100

Bangladesh India Sri Lanka Thailand

Research Objective- Understanding information requirements of farmers (Growers),

collectors, traders and retailers (Non growers)

Fieldwork dates- 10th June to 30th June 2011

Survey Information

Non-growers 100 147 100 100

growers are:

•owner farmer / leased farmer / agricultural worker

•the main decision maker regarding farming activities

•selling some part of his crops to generate the income

•working on less than 5 acres

non-growers are:

•Trader / Commission agent / Collector / Retailer of agricultural food crops

•Belonging to SEC C, D, E households

•Owners of a micro enterprise with 0 – 9 employees



Base: All Respondents 100 205 100 100

Member of Farmer Org (%)

Yes 1 7 51 45

No 99 93 49 55

Ownership status of farming land (%)

Bangladesh India Sri Lanka Thailand

Respondents’ Profiles: Grower 

I inherited it 80 87 88 64

I bought it 8 7 6 18

I lease the land for money 8 3 2 22

I am a tenant farmer and share 

a portion of the harvest with 

the owner

4 3 4 -



Base: All Respondents 100 205 100 100

Primary Nature of Business

Trader/commission agent of 

agricultural food crops 
20 16.3 34 30

Collector of agricultural food crops 0 17.7 13 30

Retailer of agricultural food crops 80 66.0 53 40

Is the business registered with any Governmental organization? 

Bangladesh India Sri Lanka Thailand

Respondents’ Profiles: Non-grower 

Yes 0 8.2 45 13

No  100 91.8 55 87

Ownership of business

I inherited it 11 35.2 22.2 20

I bought it from someone else 5 1.4 12.2 3

I started it myself as sole 

proprietor
84 61.4 61.1 66

I started it with someone else 0 1.4 4.4 11



The grower sample…

Decision Seeding planting Growing Harvesting Selling

• Information 

about what crops 

•Information on 

what type of 

•Information on  

planting 

•Information on 

what type of  

•Information on 

current market 

• Information on 

current market 

The survey asked respondents about 26 different types of information

5

about what crops 

to grow and when

• Information on 

expected future 

prices for crops 

after harvesting

what type of 

seeds/plants to 

grow

•Information on 

where to obtain 

the 

seeds/seedlings

planting 

techniques, best 

practices, etc.

what type of  

fertilizer, 

pesticides, etc to 

use

•Information 

about other best 

practices

current market 

prices

•Information on  

storage, packing 

materials etc

current market 

prices

•Information on 

buyers 

•Information on 

transport

De Silva & Ratnadiwakara (2008) found that a 300 sample of farmers in Sri Lanka spent as much as 

11% of their total production cost on information search



For growers, information needs differ across 

stages…

Farming machinery

Water availability

Best farming practices 

How to grow a particular crop

Variety and benefits of seeds 

Crop diseases 

Current market prices in the market 

Higher yield crops
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Buyers/ collectors/ traders

Transportation 

Current market prices 

Expected future market prices 

Buyers/ collectors/ traders
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Information requirements by stage

• According to Ratnadiwakara et al., 2008 

highest percentage of information search cost 

is incurred during the growing stage (53%), 

followed by the decision stage (24%) and 

selling stage (9%).selling stage (9%).

De Silva & Ratnadiwakara (2008)

Decision

stage

Seeding 

stage

Planting 

stage

Growing

stage

Harvesting

stage

Selling

stage



In the growing stage, in Bangladesh, information on crop 

diseases, fertiliser and pesticides are top priorities

Fertilizers

Pesticides/herbicides 

Crop diseases 

Crop diseases 

Fertilizers
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Different info requirements in the decision stage

Current market prices 

Input availability and costs

Water availability

Weather

Higher yield crops

Crop diseases 
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And in the selling stage…

Current Mkt Price

buyers/ collectors/ traders

Transport

buyers/ collectors/ traders

Current Mkt Price

Transport
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Sources of information in the growing stage?
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What about in the decision stage?
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Information sources in the selling stage
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Information requirements of Non-growers

finance (sources & cost) 

Storage (sources & cost)

Insurance (sources & cost) 

govt schemes & policies 

waste reduction

0 10 20 30 40 50 60 70 80 90 100

market prices of goods

sources and costs of inputs  

buyers of your goods and prices offered

Transport (sources & cost)
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Non-growers



Growers are looking for non growers…

Current market prices 

Expected future market prices 

Buyers/ collectors/ traders
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…and non-growers are looking for growers

Storage (sources & cost)

Insurance (sources & cost) 

labour availability & costs

govt schemes & policies 

waste reduction
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market prices of goods

sources and costs of inputs  

buyers of your goods and prices offered

Transport (sources & cost)

finance (sources & cost) 
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When communicating, face to face is still high 

but phones are catching up…
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Other Farmers Traders

Face to face Through computer

By calling through a mobile phone / Land line By sending an SMS/ Text through a mobile phone

Through internet facility on mobile phone Through other people (indirect)

Methods of communication: growers



Same with non-growers
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Input suppliers (growers) Other non-growers

Face to face          By calling through a mobile phone/Land line  

By sending an SMS Through internet facility on mobile phone 

Through other people (indirect)      Through computer

Methods of communication: Non-growers



ACCESS TO ICT
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Ownership of ICT equipment among growers
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Ownership of ICTs: growers
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For non-growers it’s all about the mobile…
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Ownership of ICTs: non-growers
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Its still about voice…for growers

To play games 

To listen to the radio 

To listen to music files (not radio) 

To share content that you have created 

As an organizer 

To check bill  or  credit balance 

Sending or receiving talk-time or load 

TH
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Use of mobiles: growers
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Making phone calls

Receiving phone calls

Sending or receiving missed calls

Sending or receiving SMS

Sending or receiving MMS

Taking photos or video clips 
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…and non-growers

To play games

To listen to the radio

To listen to music files (not radio)

To share content created 

To share other content

As an organizer 

To check bill / credit balance

Sending/receiving talk-time/load

To access facebook

TH
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Use of mobiles: non-grower

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Making phone calls 

Receiving phone calls

Sending/receiving missed calls

Sending/receiving SMS

Sending/receiving MMS

Sending/receiving emails

Taking photos/video clips
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For more information: 

www.lirneasia.net/projects/agriculture

search term: Agriculture, KBE

Nilusha Kapugama

Research Manager, LIRNEasia

nilusha@lirneasia.net


