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S.No. Publication Headline Edition Date
1. The Economic Urbanrural mobile Online | 07" August 201§
Times ownership gap: India
0St26 tI]
2. | Business Standar Only 19% use Interneti Online | 07" August 2018
India, says study
3. First Post REPORT INDICATE{ Online | 08" August 201§
THAT ONLY 19 PERCE
OF THE 165 AGE
GROUP IN INDIA US
INTERNET
4. NDTV Only 19 Per Cent Peop| Online | 08" August 2018
Use Internet In India,
Says Study
5. The Indian Internet in India: Gapin¢ Online | 08" August 201§
Express gender gap
6. Devdiscourse | Only 19 percent peoplg Online | 07" August 2018
of 1565 age group use
Internet in India: Report
7. News Heads | Only 19% use Interneti Online | 07" August 2018
India, says study
8. UC News Internet in India: Gapin¢ Online | 07" August 201§
gender gap
9. Krishka Urbanrural mobile Online | 07" August 2018
ownership gap: India
0St206 tI |
10. Aaj Ki Khabar | Only 19% use Interneti Online | 08" August 2018
India, says study
11. The Quint Only 19% use Interneti Online | 07" August 2018
India, says study
12. | Ommcom News| Only 19% use Internetii Online | 07" August 201§

India, says study




KAI/EN

13. Finance Yahoo | Only 19% use Internetii Online | 07" August 201§
India, says study
14. | Web India 123 | Only 19% usénternetin| Online | 08" August 2018
India, says study
15. 15 Min News | Only 19% use Interneti| Online | 07" August 201§
India, says study
16. Nerve Only 19% use Interneti| Online | 07" August 201§
India, says study
17. Can India Only 19% ustnternetin| Online | 07" August 201§
India, says study
18. | Window to News| Only 19% use Internetil Online | 07" August 2018
India, says study
19. Social News | Only 19% use Interneti  Online | 07" August 2018
India, says study
20. India Forums | Only 19% use Interneti Online | 07" August 2018
India, says study
21. | Kentucky Indian| Only 19% use Interneti Online | 07" August 2018
India, says study
22. India Finance Urbanrural mobile Online | 07" August 2018
News ownership gap: India
0St2g tI|
23. | Darpan Magazing Only 19% Use Internet | Online | 07" August 2018
India, Says Study
24. | Harmukh News | Only 19% use Interneti| Online | 07" August 2018
India, says study
25. The Indian Indians online: Onein| Online | 09" August 2018
Express five harassed, here is
how, why
26. Sify Only 19% use Interneti| Online | 08" August 201§
India, says study
27. Gadgets 360 | Only 19 Percentin 65| Online | 08" August 201§

Years Age Group Use
Internet in India: Study
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28.

Money Control

Only 43% women in
India have cellphones,
country tops gender gaj
in ownership

Online

08" August 2018

29.

Indian Today

India's ruralurban
mobile ownership gap i
worse than Pakistan an

Bangladesh

Online

08" August 2018

30.

Odisha TV

Only 19% Use Internet
India, Says Study

Online

08" August 2018

31.

India Times

Out Of Total 132.42
Crore Indians Only 19
Per Cent Use Internet

Online

08" August 2018

32.

BGR

The urbarrural mobile
ownership gap in India i
worsethan Pakistan,
Bangladesh and Kenysg

Online

08" August 2018

33.

Euro Asian Timeg

India Lagging Behind
Bangladesh, Pakistan i
Mobile Ownership

Online

08" August 2018

34.

Social Post

Among 132.42 Crore
Indian Only 19% Use
Internet

Online

08" August 2018

35.

Tele.net

LY RA | Qéral dzl

mobile ownership gap

largest in Asia, says
LIRNEasia

Online

08" August 2018

36.

Daily Tech News

Only 19 Percent in 165
Years Age Group Use
Internet in India: Study

Online

08" August 2018

37.

Current Affairs

India has highest gende
gap in mobile phone
ownership amongst:

Study

Online

08" August 2018




KAI/EN

38. | Aspirants Zone | Only 19% use Interneti| Online | 08" August 201§
India, says study
39. News Hub Out Of Total 132.42 Online | 08" August 201§
Crore Indian®©nly 19
Per Cent Use Internet
40. | The Republic Rog Internet in India: Gapin¢ Online | 08" August 201§
gender gap
41. | India News Today Only 19 Percent in 165| Online | 08" August 201§
Years Age Group Use
Internet in India: Study
42. | News Room Pos| Only 19% in 1865 years| Online | 08" August 201§
age group use Internet
in India, says study
43. News 18 Only 19 Percent Use | Online | 08" August 201§
Internet in India, Says
study
44, The Indian Mind thegap Online | 09" August 201§
Express
45, TheQuint India Ranks Among Online | 09" August 2018
[26Sa0 AY
Access to Mobiles,
Internet
46. Examlover The gender gap inthe| Online | 09" August 2018
case of ownership of
mobile phones in India i
highest: LIRNEAsia
47. UC News Mind the gap Online | 10" August 2018
48. IM4 Change Indians online: One in| Online | 09" August 2018
five harassed, here is
how, why-Karishma
Mehrotra
49. | The Republic Rog One in five harassed,| Online | 09" August 201§
here is how, why
50. | GK Today Hindi| India has highest gendg Online | 08" August 2018

gap in mobile phone
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ownership amongst:

Study
51. Indian Express | Indians online: One in| Online | 08" August 201§
Bangla five harassed, here is
how, why
52. Mathru Bhumi | Only 19% use Internetii Online | 08" August 201§
India, says study
53. Sakshi Only 19% use Interneti| Online | 08" August 201§
India, says study
54. | Business Insider| India has a huge gendg Online | 08" August 2018
gap in terms of access 1
the internet and mobile
ownership
55. Tech Gig Why Internet Online | 09" August 201§
penetration hasn't
helped the gender gap
in India
56. Ibps Guide Only 19 Percent Use | Online | 09" August 201§
Internet in India, Says
study
57. Great Andhra | Only 19% use Interneti Online | 07" August 2018
India, says study
58. Andhravilas | Only 19% use Interneti Online | 07" August 201§
India, says study
59. India News Only 19% use Interneti Online | 07" August 2018
Stream India, says study
60. News Yahoo | Only 19% use Interneti Online | 07" August 201§
India, says study
61. | The English Pos| Only 19% use Interneti Online | 07" August 2018
India, says study
62. The Freedom | Only 19% use Interneti Online | 07" August 2018
Press India,says study
63. TNBC Live ONLY 19% INDIAN AR  Online | 07" August 201§
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OF INTERNET, SAY]
STUDY

64.

Orlando Indian

Only 19% use Internet i
India, says study

Online

07" August 2018

65.

Weekly Voice

Only 19% use Internet |
India, says study

Online

07" August 2018

66.

Learn Guru

Only 19% use Internet |
India, says study

Online

07" August 2018

67.

The People TV

Study: Indian Has
Highest Gender Gap In
Mobile Phone
Ownership

Online

11" August 201§

68.

Development
News

India Ranks Among

[26Sa0 AY

Access to Mobiles,
Internet

Online

11" August 201§

69.

Sakshi

Where is digital
revolution?

Online

11" August 2018

70.

The Telegraph

Cut Off

Online

14" August 2018

71.

IM4 Change

Roughly onehird of
offenders who
committed online
harassment were
unknown to their
victims, shows recent
LIRNEAsia report

Online

14™ August 2018

72.

Big News Live

Only 19 % Of Indian
Population Is Accessin
Internet

Online

13" August 2018

73.

The Indian
Express

Telecom department to
officers: Attend seminal
on gender gap

Online

16" August 201§

74.

Communications
Today

Telecom department to
officers: Attend seminal
on gender gap

Online

16" August 201§
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75.

SmallNews

Telecom department to
officers: Attend seminal
on gender gap

Online

16" August 2018

76.

Khabar Indians

Telecom department to
officers: Attend seminal
on gender gap

Online

16" August 2018

17.

Web Josh

Telecom department to
officers: Attendseminar
on gender gap

Online

16" August 2018

78.

Daily Crypto
Currency News

Telecom department to
officers: Attend seminal
on gender gap

Online

16" August 2018

79.

News Boss

Telecom department to
officers: Attend seminal
on gender gap

Online

16" August 2018
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Urban-Rural Mobile Ownership
Gap: India Below Pak, B'desh

Our Bureau

New Delhi: India may well be the fastest-gro-
wingmobilephonemarket, butthereisa22%
gap between its urban and rural populations
inmobileownershipandittrailsbehindless-
developing countries such as Pakistan,
Bangladesh and Kenya, a new study says.

Kenyahas9% urban-rural handsetowners-
hipdivide, Bangladesh 7%, and Pakistanhas
mere 5% disparity, according to a study by
Sri Lanka-based pro-poor think tank LIR-
NEasia. India’s urban-rural mobile owners-
hipdivide is the largest among Asian count-
riescovered inthestudy, LIRNEasiasaidina
statementon Tuesday.

The statistics presents a worrying state of
affairs in the information communication
technology (ICT)domain ata time when Pri-
me Minister Narendra Modi's prestigious
Digital India programme is entering the
fifth year with an initial target to achieve
100% tele-density by 2018-19, a timeline
which has now been revised to 2022.

The LIRNEasia said 55% mobile users in
the country use basic phones that haveno In-
ternet access. Then, around 16% handsets
are feature phones and 28% smart phones.

The study also claimed 65% Indians betwe-
en the15and 65 yearsof age group don’teven
know about Internet, and a whopping 81%
said they never used it.

“A small part of the universal service obli-
gation(USO)fund shouldbe allocated tocon-
duct ICT-related studies so that data can be
collected onaregularbasis,” LIRNEasiachi-

ef executive Helani Galpaya said.

Its findings are based on a survey of 38,005
householdsand individuals acrossi8develo-
ping countries through a 90-minute long en-
gagement.

Rajan S Mathews, director general at In-
dustry body Cellular Operators Assoclation
of India (COAI), said, “While the study high-
lights the challenges, it also provides the
right path ahead for introducing changes.”

According to telecom department’s websi-
te, the NDA government has placed conside-
rable emphasis on growth of internet and

broadband in the country as part its Digital
India campaign, and indicated India’s inter-
net connections stood at
= — 431.21 million as of June,
2017 that includes 293.82
million in urban areas
and 137.39 million in ru-

ralareas.
“While wesay India has
S lowest Internet penetra-
tion, but the country
hashighestdata usage,” DoTspecialsecreta-

ry N Sivasailam said.

A Kantar IMRB study early this year said
internet penetration in India’s urban areas
was 64.84% as of December 2017, up from
60.6% a year earlier. Rural internet penetra-
tion grew to 20.26% from 18% during the
same period, itsaid.

"Given that total urban population is much
lower than total rural population, the urban-
rural digital divide is actually more acute
than what the penetration numbers por-
tray,” Mumbai-based Kantar IMRB said.
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Internet in
India: Gaping
gender gap

KARISHMA MEHROTRA
NEW DELHI AUGUST7

INDIA HAS the highest gender
gapin mobile phone ownership
amongst 18 comparable coun-
tries and ranks among the
lowest in women's access to the
Internet, a new study released
Tuesday has found. According to
the study, women, rural citizens,
and those with lower education
or income significantly lag
behind in Internet and social
mediausage.

The study was released by
LIRNEAs&, an information and
communications technology
(ICT) policy think tank thatisin-
volved in “pro-poor.
research in Asia-Pacific since
2005, in Delhi in the presence of
Department of Telecommu-
nications special secretary
N Sivasailam and represen-
tatives of the Cellular

CONTINUEDONPAGE 2

Gaping gender gap

Operators Association of India { COAI).

Accordingto the study, only 43 percent of
women in India own mobile phones com-
pared to almost 80 per centofIndian males
- mastly because of alack of swareness. This
difference of almost halfsurpasses all other
countries in the survey, including Pakistan,
Bangladesh and Rwanda,

The gendergapisaccentuated in ruralre-
gions —a 52 per cent gap — compared to 34
per centin urban areas. The study also found
thatindia's 57 per cent gender gapininternet
usage wassurpassed onlyby Bangladeshand
Rwanda and that the gender gap social me-
diausage waseven higherwith wider divides
onlyin Bangladesh.

Arthe event refeasing the report, DoTspe-
aal secretaryShriShasailam said that there-
search points were very actionable. “Itis pos-
sibletoacton this data and develop policies.
I am pleased that we have a baseline for the
first time ever,” he said.

According to the study, India also has a
highdistrust of news shared on socialmedia

—29percenttrust social media news while
morethan halfdid not India also saw higher
online harassment than Pakistan,
Bangladesh, and Cambodia at 19 percentof
users. Much of this was offensive name-call-
ngand in 20 percentof such cases, itled to
reduced use of the particular website.

According to LIRNEAsia, the 18-country
study included comparative research done
by ICT Africa in Africa and DIRSIin Latin
America

Thestudy also found a substantial urban-
rural divide inmobde phone ownershipwith
71 per cent urban penetration and 55 per
cent rural. The urban-rural gap is compara-
ble to that in Nigeria.

“India should be daing better than this
because it is performing like the poorest
countries in the sample," said Helani
Galpaya, CEO of LIRNEAsia. The report was
funded by the Swedish International
Development Cooperation Agency (SIDA)
and Canada’s International Development
Research Centre (IDRC).

Key findings in the study:

W64 % said they did not know about the

Internet- ahigher percentagethan theather
countries except Pakistan and Bangladesh.
68 % of thisgroup was female and 68X were
from rural areas.

WAU19 % Internet wse in India is lower
than that of Nigeria, Chana. Kenya and
Cambodia,

W Awareness of platforms for e<com-
merce vas higher inIndia than countries like
Pakistan and Bangladesh.

W27 % mainly use social media, 16 Xuse
the Internet for entertamment and 15 Suse
itfor news.

M A higher percentage of women used
social media for marketing and educational
content, while men used social media to chat
-significantly more than women.

M Social media users in India share their
political views at some of the highest rates.
More than half shared their religion, 26 %
share theirsexual orientation, and morethan
70% per centshared their mobile number or
email address.

W Women shared information less than
menin almostall categories excepe for polit-
ical and sexual orientation.
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Indians online: 1 in 5 harassed, here is how, why

KARISHMA MEHROTRA
NEW DELH, AUGUST 8

ONE IN every five Intemet users surveyedin
India have reported having faced anline ha-
rassment Thisis one of the findings of sur-
veus by the policy think-tank LIRNFAsia on
the Global South and Information techivol-
ogy: other findings were reported in The
Indiom Express Wednesday,

Out of 919 Intemet users in India in the
age goup15-65, 175( 196 reported that they
had online harassment, Thiswas more than
in Pakistan or Bangladesh (125 each . Rural
users In India(20%) experienced moreon-
line harassment than urban ones (173) while
males (202) faced more harassment moce
than ferales (178}

Almost half of those who had experi-
encedanline harassmentin indiawere Glled
offensive names, whike one-fifthwere “pur-
posefully embarrassed of oniticised inan-
ather way™ and one-sixth were cyber-
stalked, or repeatedly approached by
umvanted contacts.

Again, 382 of thase who faced online ha-

MODES OF HARASSMENT...
Colbwdoffurim naves I 5%
Enbavscadiotiied BB -20%
de [y 1_&%
Ptyskoallythostened 13%
Sewunly harssed 1 N
.. AND THEREASONS
1% Other resces
20% = | 38%
ForpoRies Didnotknow
21% — 21%
Forreligion Forgendy
Souwe: IRNBAsh sirvay

rassment did not know the mativation for
the harassment, while reughly 20% each be-
lieved the motivationto be gender, religion or
race, ar pokitics. Mast experienced the ha-

rassmentonsocial media whik 20 facedit
on chat applications, 16% on website com-
ment sections and 78 in ondine gaming.

The source of the harassment was split
into thirds (33% each) among someons the
user had met offline earlier an online con-
act never encountered offline, or somecne
unknawn onfine and offine.

For dmost half {48%) of thase who expe-
nenced harassment, the nddent(s) had noef-
fect. Some reduced their ime onthe partiou-
lar wsite (28%) while 15% deleted the app
altogether Only 5% unfricnded o blodked the
contact, o keft thegroupor forum,

E-commerce

Mobik money use in Indiawas just 65 of
phone owners. On the ather hand, ywvare-
ness and use of e-commerce platfoams was
higher in India than in Pakistan and
Bangladesh for most sectors, That ssid, e«
commerce participants wereoften notheavy
users, and only completed the search or
search-and-order process.

Of those who did purchase online, 27%
used debit cards, 22%¢ used cash ondelivery,
and 18% used moabile banking or internet

banking. Of those who didn'tpartiipatem e-
commerce 313 said they could akready buy
what they neededoffline, 24%were not com-
fortable sharing personal details and 233
were not certain of the product’s quality.

Non-users

The 919 Internet users reprasented 19%
of a paal of 5000 Indlans surveyed. Among
the non-Ineemet users, 64% said they didnot
know what the Intemet is. This proportion
was third-highest among all 16 countries
surveyed, below only that in Pakistan (69%)
and Bangladesh {678} Also, 9% of non-users,
while aware of the Internet, did not know
how o use it

The non-users included 68% female re-
spondents and 68% from rural areas. Three-
fourths had esther no education or only stud-
ied up to praimary level. Even among
smartphone isers, 355 wereunaware what
the Internet is.

A19%, InternetuseinIndiais bower than
thatin Nigeria Ghana, Kemya and Cambodia,
Mostathers African and Asan coun-
tries, bowever, had lower overall penetration
than india.
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MIND THE GAP

As was feared, the digital revolution, while bringing prosperity
to millions, may be perpetuating inequalities of the past

HE DIGITAL DIVIDE, deemed to be one of the biggest challenges facing devel-
oping knowledge economies in the last decade, was conveniently forgotten in
recent years as India celebrated the mobile internet boom and an ever-widen-
ingbroadband network. It was assumed that if every panchayat was connected,
and if calling and connectivity costs remain low, the force of rapid growth alone would
 sweep over inequalities. But a report released by a policy think tank which researches in-
formation and communications technology in India, among other markets, comes as a
wake-up call: The digital divide is still here, and inequality is deeper than was anticipated.
A study released by LIRNEasia reveals that ironically, the divide is deepest precisely
where the internet was supposed to bridge it. Internet access was expected to be a great
equaliser between the sexes, giving women access to knowledge and connections that
| they could not get offline. But it appears that India has the fewest number of women on-
line, and the highest gender gap in mobile phone ownership among 18 similar countries.
The gap is 34 per cent in urban areas and rises to 52 per cent in rural areas. Other groups
who have been left behind on the information superhighway include rural populations
and the economically or educationally weaker sections. Like women, these were ex-
pected to be significant beneficiaries of the digital revolution.

The revolution is real enough, improving the lot of huge populations, but it has not
been a great equaliser. Partly, inequality must owe to legacy attitudes — if a family owns
only one phone, itis likely to be in the hands of a man. But clearly, anticipated components
of the divide, like illiteracy, have not been adequately addressed. The methods and con-
cepts of Sugata Mitra's “hole in the wall computer”, which facilitated self-organised learn-
ing, never made it to the smartphone. A staggering 64 per cent of people canvassed did
not even know about the internet and, despite the push to roll out broadband to pan-
chayats, about two out of three of these people were rural. And though we perceive our-
selves to be livingin an internet and mobile boom, internet usage in India remains lower
than in Ghana and Cambodia. If the only positive finding is that more than half of Indians
mistrust social media news, millions of citizens, especially women, still need a helping
hand to join the revolution. X
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CUTOFEF

’ I ¥ he clarion call of ‘development’ in the digi-

tal age has little meaning in a nation where

asignificant section of the population is ex-
clhuded from its ambil. This is what seems (o have
happened in India, as a study conducted by an in-
formation and commmunications lechnology policy
think tank. LIRNE Asia, has found. According to
the report. the gender gap in India with regard to
1mobile phone ownership surpasses all other coun-
tries in the survey. A mere 43 per cent of Tndian
women own cellular phones, as opposed to almost
80 per cent ol men. Worse, access Lo Lhe internel —
declared a basic human right by the Uniled Nali-
ons — lor Indian women is among the lowest in
the nations surveyed. The causes and implicati-
ons of these serious lags are multifarious. Also of
concern is the fact that these findings are not new:
a Unicefreport published last vear had raised sim-
ilar concerns. This highlights not only the skewed
gender dynamics Lhat render mobile phone own-
ership a distant dream (or most Indian women —
in rural areas, especially, women are prevented
by the men in their families and even by ‘kanga-
roo courts’ from possessing cell phones or using
those belonging to male relatives  but also the
unwillingness of the Bharatiyva Janata Party-led
government at the Centre to use available data to
formulate policies geared lowards correcling Lhe
imbalance.

Given that this is the same government that ag-
gressively pushes the ‘Digital Tndia® campaign, is
it unreasonable to assume that such 4 massive
technological gender divide is, (o a large extenl,
deliberately allowed Lo persisl? Giving women ac-
cess (o mobile phones and Lhe internet enables
them to search for jobs and educational opportu-
nities and even avail themselves of banking and
health services: all of which allow them greater
control over their own lives. More important, it
gives them aceess to information about their righ-
(s, o' which (hev are ollen robbed. (Significantly,
the study showed Lhat a lack ol awareness is the
primary cause for women not having cell phones.)
Awareness among citizens, especially women, is
anathema for any government peddling an oppre-
ssive agenda, more so at a time when social media
have enabled the organization of protests and mo-
vements, Stindies in Lthe pasl showing how (he
technological empowerment ol women is eritical
Lo economic growlh have largely been ignored al
the policy level, highlighting the hollowness of the
‘development’ agenda. It will be unsurprising if
the data in the recent survey meet the same fate.
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Telecom department to officers:
Attend seminar on gender gap

PRANAV MUKUL
NEW DELHI, AUGUST 15

TAKING COGNISANCE of a “sig-
nificant gender gap" associated
with access to, and the use of in-
ternetand mobile services inthe
country, the Department of
Telecommunications (DoT) has
urged its officers to attend a sem-
inar on the topic “Women and
Mobile: Bridging the Gender
Gap”, which it is organising on
Thursday in collaboration with
GSM Association, according to
an internal circular seen by The
Indian Express.

“The gender gap can be attrib-
uted toa number of factors includ-
ing the cost of devices and serv-
ices, network coverage, concerns
around security and harassment
aswell as lack of technical literacy
among women. This course ex-
plains the background to the is-
sues and focuses on strategies that
can be used to help close the gen-
der gap.” the DoT's training cell
noted. Last week, a study pub-
lished by IRNEAsia—aninforma-

THE STUDY

LAST WEEK, a study
published by LIRNEAsia
— an ICT policy think
tank - noted that India
had the highest gender
gap in mobile phone
ownership amongst

16 countries

tion and communications tech-
nology (ICT) policy think tank -
noted that India had the highest
gender gap in mobile phone own-
ership amongst 16 comparable
countries - induding ones suchas
Pakistan, Bangladesh, Kenya,
Rwanda, Cambodia, Guatemala—
and ranked among the lowest in
women'’s access to the Internet.
The study said that women in
Indiawere 46 per cent less likely to
own a mobile than men. Notably,
at 24 per cent, the gender gap
among smartphone users was
lesser than the total difference in
mobile phone ownership.
Notwithstanding the nar-

rower gapinsmartphone owner-
ship, the gender divide ininternet
use was even higher than mobile
ownership, the study pointed out.
In India, there was a 57 per cent
gap between men and women
using online facilities such as e-
mail, Google, Facebook, etc. The
country was only behind Rwanda
and Bangladesh - both having 62
per cent gap in internet use.
Among the uses of internet, a sig-
nificantdivide wasalso presentin
the use of social media, where the
gap between menand womenin
Indiawas 60 per cent, only behind
Bangladesh at 66 per cent.

The study also found that a
higher percentage of women used
social media for marketing and
educational content, while men
used social media to chat - signif-
icantly more than women.
Further, contrary tothefindingsin
other nations, India was the only
country in those studied by the
think-tank where higher percent-
age of women said they were con-
fronted by unwanted offensive or
inappropriate material while us-
ing social media.

Date: August 16, 2018
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Urban-rural mobile ownership gap: India
below Pak, B’desh

ET Bureau | Aug 07, 2018, 11.27 PM IST m
e 0 —
o o J:;E Comments A+ = B m

i i India may well be the fastest-growing mobile
B phone market, but there is a 22% gap
between its urban and rural populations in
mohbile ownership and it trails behind
lessdeveloping countries such as Pakistan,
Bangladesh and Kenya, a new study says.

Kenya has 9% urban-rural handset ownership
divide, Bangladesh 7%, and Pakistan has
mere 5% disparity, according to a study by Sri
The stafistics presents @ worrying stale of afisirs in the | anka-based pro-poor think tank LIRNEasia.
nformation communication technoiogy (ICT) domain. India’s urban-rural mobile ownership divide is

the largest among Asian countries covered in
the study, LIRNEasia said in a statement on Tuesday.

The statistics presents a worrying state of affairs in the information communication
technology (ICT) domain at a time when Prime Minister Narendra Modi’s prestigious Digital
India programme is entering the fifth year with an initial target to achieve 100% tele-density
by 2018-19, a timeline which has now been revised to 2022

The LIRNEasia said 55% mobile users in the country use basic phones that have no
Internet access. Then, around 16% handsets are feature phones and 28% smart phones.
The study also claimed 65% Indians between the 15 and 63 years of age group don't even
know about Internet, and a whopping 81% said they never used it.

“A small part of the universal service obligation (USO) fund should be allocated to conduct
ICT-related studies so that data can be collected on a regular basis,” LIRNEasia chief
executive Helani Galpaya said. lis findings are based on a survey of 38,005 households
and individuals across 18 developing countries through a 90-minute long engagement.

Rajan S Mathews, director general at industry body Cellular Operators Association of India
(COAI), said, “While the study highlights the challenges, it also provides the right path
ahead for introducing changes " According to telecom department’s website, the NDA
government has placed considerable emphasis on growth of internet and broadband in the
country as part its Digital India campaign, and indicated India’s internet connections stood
at 431 21 million as of June, 2017 that includes 293 82 million in urban areas and 137.39
million in rural areas.
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“While we say India has lowest Internet penetration, but the country has highest data
usage,” DaT special secretary N Sivasailam said. A Kantar IMRB study early this year said
internet penetration in India’s urban areas was 64.64% as of December 2017, up from
60.6% a year earlier. Rural internet penetration grew to 20.26% from 18% during the same
period, it said.

"Given that total urban population is much lower than total rural population, the urbanrural
digital divide is actually more acute portray,” Mumbai-based Kantar IMRB said.
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Only 19% use Internet in India,
says study
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A mere 19 per cent of people in the 15-65 age group

uze Internet in India. 3 report =aid here on Tussday.

About 35 per cent of those in the age group are sware
of Imzernet. zaid the report named "Afterfcoess: ICT
aooess and use in India and the Global South". Itwas
published by Lirneasia. a policy and regulation think
tank in collaboration with the Cellular Operators
Association of India.

"The lack of Internst awareness is a8 considerable
prablem in India, with just 35 per cent of the 15-65
[years) population aware of what the Internet is. The

lewvel of use is thus even lower at 19 per cent,” =aid the

report.
On the findings of the report Chief Executive Officer of
Lirmeaszia Helani Galpaya said: "Indiza has only

connected around 20 per cent of the adult peoaple
whio you would expect to be on line. 50 that's
pathetic... and the contradiction is. this (India) is cne

of the most affordable markets in the world.”

The report further showed that out of the total
nternet users in the age group of 15-65 years., around

27 per cent mostly spend time on social media.

—-lAMNE
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{This stary hos not been edited by Business Stondard staff and = auto-generated from o
syndicated feed)
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REPORT INDICATES THAT ONLY 19 PERCENT OF
THE 15-65 AGE GROUP IN INDIA USE INTERNET

About 35 percent of those in the age group are aware of the Internet, said the report

A mere 19 percent of people in the 15-65 age group use the internet in India, a
report said here on Tuesday.

’ g

Representational image. Image: Reuters

About 35 percent of those in the age group are aware of the Internet, said the report
named "AfterAccess: ICT access and use in India and the Global South”. It was
published by Lirneasia, a policy and regulation think tank in collaboration with the

Cellular Operators Association of India.

"The lack of Internet awareness is a considerable problem in India, with just 35
percent of the 15-65 (years) population aware of what the Internet is. The level of
use Is thus even lower at 15 percent,” said the report.

On the findings of the report, the Chief Executive Officer of Lirneasia Helani Galpaya
said: "India has only connected around 20 percent of the adult people who you
would expect to be on the line. So that’s pathetic... and the contradiction is, this
{India) is one of the most affordable markets in the world""

The report further showed that out of the total Internet users in the age group of
15-65 years, around 27 percent mostly spend time on social media.
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nly 19 Per Cent People Use Internet In India, Says
Study

The report further showed that out of the total Internet users in the age group of 15-65 years, around 27 per
cent mostly spend time on social media.

4l Indiz | Indo-Asian News Service | Updated: August 08, 2018 02:58 IST

About 35 per cent of those in the age group of 15-65 age group are aware of Internet. (File)

NEW DELHI: A mere 19 per cent of people in the 15-65 age group use Internet in India, a
report said in Delhi on Tuesday.

About 35 per cent of those in the age aroup are aware of Internet, said the report named
"AfterAccess: ICT access and use in India and the Global South®. It was published by
Lirneasia, a policy and regulation think tank in collaboration with the Cellular Operators
Association of India.

"The lack of Internet awareness is a considerable problem in India, with just 35 per cent of
the 15-65 (years) population aware of what the Internet is. The level of use is thus even
lower at 19 per cent,” said the report.

On the findings of the report Chief Executive Officer of Lirneasia Helani Galpaya said: “India
has only connected around 20 per cent of the adult people who you would expect to be on
line. So that's pathetic... and the contradiction is, this (India) is one of the most affordable
markets in the world."

The report further showed that out of the total Internet users in the age
group of 15-65 years, around 27 per cent mostly spend time on social media.
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Internet in India: Gaping gender gap

According to the study, women, rural citizens, and those with lower education or income significantly

lag behind in Internet and social media usage.

Written by Karishma Mehrotra | New Delhi | Updated: August & 2018 11:11:12 am

According to the study, only 43 per cent of women in India own mobile phones compared to almost 80
per cent of Indian males — mostly because of a lack of awareness.

India has the highest gender gap in mobile phone ownership amongst 18
comparable countries and ranks among the lowest in women’s access to the
Internet, a new study released Tuesday has found. According to the study, women,
rural citizens, and those with lower education or income significantly lag behind in
Internet and social media usage.

The study was released by LIRNEAsia, an information and communications
technology (ICT) policy think tank that is involved in “pro-poor, pro-market”
research in Asia-Pacific since 2005, in Delhi in the presence of Department of
Telecommunications special secretary N Sivasailam and representatives of the
Cellular Operators Association of India (COAT).

Arcording to the study, only 43 per cent of women in India own mobile phones
compared to almost 80 per cent of Indian males — mostly because of a lack of
awareness. This difference of almost half surpasses all other countries in the
survey, including Pakistan, Bangladesh and Rwanda.

The gender gap is accentuated in rural regions — a 52 per cent gap — compared to
34 per cent in urban areas. The study also found that India’s 57 per cent gender gap
in Internet usage was surpassed only by Bangladesh and Rwanda and that the
gender gap social media usage was even higher with wider divides only in

Bangladesh.




At the event releasing the report, DoT special secretary Shri Sivasailarn said that the
research points were very actionable. “It is possible to act on this data and develop
policies. I am pleased that we have a baseline for the first time ever,” he said,

According to the study, India also has a high distrust of news shared on social media
— 29 per cent trust social media news while more than half did not. India also saw
higher online harassment than Pakistan, Bangladesh, and Cambodia at 19 per cent
of users. Much of this was offensive name-calling and in 20 per cent of such cases, it
led to reduced use of the particular website.

According to LIRNEAsia, the 18-country study included comparative research done
by ICT Africa in Africa and DIRSI in Latin America.

The study also found a substantial urban-rural divide in mobile phone ownership
with 71 per cent urban penetration and 55 per cent rural. The urban-rural gap is
comparable to that in Nigeria.

“India should be doing better than this hecause it is performing like the poorest
countries in the sample,” said Helani Galpaya, CEO of LIRNEAsia. The report was
funded by the Swedish International Development Cooperation Agency (SIDA) and
Canada's International Development Research Centre (IDRC).

Key findings in the study:

* &4 per cent said they did not know about the Internet - a higher percentage than
the other countries except Pakistan and Bangladesh. 68 per cent of this group was
female and 68 % were from rural areas.

* At 19 per cent, Internet use in India is lower than that of Nigeria, Ghana, Kenya
and Cambodia.

* Awareness of platforms for e-commerce was higher in India than countries like
Pakistan and Bangladesh.

* 27 per cent mainly use social media, 16 % use the Internet for entertainment and
15 per cent use it for news.

* & higher percentage of women used social media for marketing and educational

content, while men used social media to chat - significantly more than women.

* Social media users in India share their political views at some of the highest rates.
More than half shared their religion, 26 per cent share their sexual orientation, and
more than 70 per cent shared their mobile number or email address.

* Women shared information less than men in almost all categories except for
political and sexual orientation.
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Only 19 percent people of 15-65 age
group use Internet in India: Report

Gender Divide, mobile phone ownership, and poor infrastructure are the
leading factors contributing to the downfall, particularly in rural areas.

Devdiscourse News Desk | 07 Aug 2018, 11:28 PM | India o O @ @

LIRNEasia and COAI launched today After Access : ICT Access and use in India and the global
south report detailing the Internet awareness and its use in various countries in the age group
of 15-65. (Image Credit: Facebook/COAI)

LIRNEasia. an information, and communication technology (ICT) policy and
regulation think-tank active in the Asia Pacific region and the Cellular
Operators Association of India (COAI) unveiled today After Access : ICT
Access and use in India and the global south report detailing the Internet
awareness and its use in various countries in the age group of 15-65.

According to the report findings. only 19 percent of the population between the
15-65 age group use Internet in India. Despite massive efforts such as the
Digital India campaign, the country is still lagging behind in terms of internet
usage. Gender Divide, mobile phone ownership, and poor infrastructure are
the leading factors contributing to the downfall, particularly in rural areas.
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Internet Awareness & Use
(% of population aged 15-65)

(Image Credit: Twitter/COAI)

"The lack of internet awareness is a considerable problem in India, with just 35
percent of the 15-65 age population aware of what the internet is. Lack of need
and the affordability are the two key barriers to smartphone adoption. In India,
half of the zero income earners own a mobile phone but they are basic mobile
phones," commented Helani Galpaya, Chief Executive Officer, LIRNEasia,
while speaking at the launch.

AFTER co

_ACCESS
SE IN

CCESS: ICT ACCESS AND U
mslmA AND THE GLOBAL SOUTH

orpme state gf connectivi
[ LIRNEC and CO,




KAIZFN

« COAI L 4
CON @ConnectCOAI

A discussion on the findings of the #LIRNEAsiaReport
#AfterAccess ;| ICT Access and use in India and the global south
report by @LIRNEasia & @ConnectCOAI with Shri
@nsivasailam, Additional Secretary, @ DoT _India & Mr. Rajat
Kathuria, Director, @I CRIER

3:50 PM - Aug 7, 2018
(74 2 See COAl's other Tweets

"Mobile phone connectivity with quality access will provide means of income
as locally relevant content will provide an opportunity for rural India," stated
Mr. Rajat Kathuria, Director, ICRIER.

Shri N. Sivasailam, Additional Secretary, Department of Telecommunications
(DoT), Government of India said, "Fibre connectivity is essential for
uninterrupted, quality internet access. Cutting cables for the beautification of a
city will gravely impact connectivity. Fibre cables enable us to connect to
others and create beautiful memories."

Tags : o
Digtal India
Country : [ India ]
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Only 19% use Internet in India,
says study

By: IANS / Tuesday, 07 August 2018 10:30:13 PM § & v &8 F H ©

NEW DELHI : A mere 19 per cent of people in the 15-65 age group use
Internet in India, a report said here on Tuesday.

About 35 per cent of those in the age group are aware of Internet, said the
report named "AfterAccess: ICT access and use in India and the Global South™.
It was published by Lirneasia, a policy and regulation think tank in
collaboration with the Cellular Operators Association of India.

"The lack of Internet awareness is a considerable problem in India, with just
35 per cent of the 15-65 (years) population aware of what the Internet is. The
level of use is thus even lower at 19 per cent,” said the report.

On the findings of the report
Chief Executive Officer of
Lirneasia Helani Galpaya
said: "India has only
connected around 20 per
cent of the adult people who
you would expect to be on
line. So that's pathetic... and
the contradiction is, this
(India) is one of the most
affordable markets in the
world."

The report further showed

that out of the total Internet

users in the age group of 15-
65 years, around 27 per cent mostly spend time on social media.
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Internet in India: Gaping gender gap

ndizn Express  2015-08-08 13:41:12
1 SHARE ON FACEBOOK a

g

India has the highest gender gap in maobile phone ownership amongst 18 comparakble countries and ranks among the
lowest in women's access to the Internet, a new study released Tuesday has found. According to the study, women,
rural citizens, and those with lower education or income significantly lag behind in Intemet and social media usage.

The study was released by LIRNEAsia, an information and communications technology (ICT) pelicy think tank that is
involved in “pro-poor, pro-market” research in Asia-Pacific since 2005, in Delhi in the presence of Department of
Telecommunications special secretary M Sivasailam and representatives of the Cellular Operatars Association of India
(COAL).

According to the study, only 43 per cent of women in India own mobile phones compared to almost 80 per cent of Indian
males — mostly because of a lack of awareness. This difference of almost half surpasses all other countries in the
survey, including Pakistan, Bangladesh and Rwanda.

The gender gap is accentuated in rural regions — a 52 per cent gap — compared to 34 per cent in urban areas. The
study also found that India’s 57 per cent gender gap in Internet usage was surpassad only by Bangladesh and Rwanda
and that the gender gap social media usage was even higher with wider divides only in Bangladesh.

At the event releasing the report, DoT special secretary Shri Sivasailam said that the research points were very
actionable. “It is possible to act on this data and develop policies. | am pleased that we have a baseline for the first ime
ever,” he said.

According to the study, India also has a high distrust of news shared on social media — 29 per cent trust social media
news while more than half did not. India also saw higher anline harassment than Pakistan, Bangladesh, and Cambodia
at 19 per cent of users. Much of this was offensive name-calling and in 20 per cent of such cases, it led to reduced use
of the particular website.

According to LIRNEAsia, the 18-couniry study included comparative research done by ICT Africa in Africa and DIRSI in
Latin America.

The study also found a substantial urban-rural divide in mobile phone ownership with 71 per cent urban penetration and
55 per cent rural. The urban-rural gap is comparable to that in Migeria.

“India should be doing better than this because it is performing like the poorest countries in the sample,” said Helani
Galpaya, CEC of LIRMEAs=ia. The report was funded by the Swedish Intarnational Development Cooperation Agency
(8IDA) and Canada’s International Development Research Cenfre (IDRC).

Key findings in the study:

* 64 per cent said they did not know about the Internet — a higher percentage than the other countries except Pakistan
and Bangladesh. 68 per cent of this group was female and 68 % were from rural areas.

= At 19 per cent, Internet use in India is lower than that of Migeria, Ghana, Kenya and Cambodia.

= Awareness of platforms for e-commerce was higher in India than countries like Pakistan and Bangladesh.

= 27 per cent mainly use social media, 16 % use the Internet for entertainment and 15 par cent use it for news.

* A higher percentage of women used social media for marketing and educational content, while men used social media
to chat — significantly more than women.

* Social media users in India share their political views at some of the highest rates. More than half shared their religion,
26 per cent share their sexual orientation, and mare than 70 per cent shared their mobile number or email address.
*Wiomen shared information less than men in almost all categories except for palitical and sexual arientation.
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Urban-rural mobile ownership gap: India
below Pak, B’'desh

@ 3 days age & 3 Min Read

India may well be the fastest-growing maobile phone market, but there is a 22% gap betwaen its urban

and rural populations in maobile ownership and it trails behind lessdeveloping countries such as Pakistan,

Bangladesh and Kenya, a new study says,

Kenya has 9% urban-rural handset ownership divide, Bangladesh 7%, and Pakistan has mere 5%
disparity, according to a study by Sri Lanka-based pro-poor think tank LIRMEasia. India's urban-rural
mobile cwnership divide is the largest among Asian countries covered in the study, LIRMEasia said in a
statement on Tuesday.

The statistics presents a worrying state of affairs in the information communication technology (ICT)
damain at a ime when Prime Minister Narendra Modi's prestigious Digital India programme is entering
the fifth year with an initial target to achieve 100% tele-density by 2018-19, a timeline which has now
been revised to 2022,

The LIRNEasia said 55% mobile users in the country use basic phones that have no Internet access. Then,

around 16% handsets are feature phones and 28% smart phones. The study also caimed 65% Indians
between the 15 and 65 years of age proup dont even know about Internet, and a2 whopping 81% said
they never used it.

“# small part of the universal service obligation (US0) fund should be allocated to conduct ICT-related
studies so that data can be collected on a regular basis,” LIRMEasia chief executive Helani Galpaya said.
Its findings are based on a survey of 38 005 households and Individuals across 18 developing countries
through a 30-minute long engagament.

Rajan & Mathews, director general at industry body Cellular Operators Association of India (COAI), said,
“While the study highlights the challenges, it also provides the right path ahead for introducing changes.”
According to telecom department's website, the MDA government has placed considerable emphasis on
growth of intermet and broadband In the country as part its Digital India campalgn, and indlcated India’s
internet connections stood at 431.21 million as of June, 20017 that includes 293.82 million in urban areas
and 137.39 million in rural areas.

“While we say India has lowest Internet penetration, but the country has highest data usage,” DoT special
secretary M Sivasailam said. A Kantar IMRB study early this year said internet penetration in India's urban
areas was 64.84% as of Decamber 2017, up from 60.6% a year earlier. Rural internet penetration grew to
20.26% from 18% during the same periad, it said.

“Given that total urban pepulation is much lower than total rural population, the urbanrural digical divide
is actually more acute portray,” Mumbai-based Kantar IMREB said.
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Only 19% use Internet in India, says study

yS aQoO ON AUQUSTL O, LU IO

5y IANS English ¥

New Delhi, Aug 7 (IANS) A mere 19 per cent of people in the 15-65 age group use Internet in
India, a report said here on Tuesday.

About 35 per cent of those in the age group are aware of Internet, said the report named
“AfterAccess: ICT access and use in India and the Global South”. It was published by Lirneasia,
a policy and regulation think tank in collaboration with the Cellular Operators Association of
India.

“The lack of Internet awareness is a considerable problem in India, with just 35 per cent of the
15-65 (years) population aware of what the Internet is. The level of use is thus even lower at 19
per cent,” said the report.

On the findings of the report Chief Executive Officer of Lirneasia Helani Galpava said: “India
has only connected around 20 per cent of the adult people who vou would expect to be on line.
So that’s pathetic... and the contradiction is, this (India) is one of the most affordable markets
in the world.”

The report further showed that out of the total Internet users in the age group of 15-65 years,
around 27 per cent mostly spend time on social media.

-IANS
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Only 19% use Internet
in India, says study
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MNew Delhi_. Aug 7 (IANS) A mere 19 per cent of peaple in the 15-65 age group use
Internet in India, a report said here on Tuesday.
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Abourt 35 per cent of those in the age group are aware of Internet, said the report
named "AfterAccess: ICT access and use in India and the Global South". It was
published by Lirneasia, a policy and regulation think tank in collaboration with the
Cellular Operators Association of India.

"The lack of Internet awareness is a considerable problem in India, with just 35 per
cent of the 15-65 (vears) population aware of what the Internet is. The level of use
is thus even lower at 19 per cent," said the report.

On the findings of the report Chief Executive Officer of Lirneasia Helani Galpaya
said: "India has only connected around 20 per cent of the adult people who vou
would expect to be on line. So that's pathetic._. and the contradiction is, this (India)
is one of the most affordable markets in the world."

The report further showed that out of the total Internet users in the age group of
15-65 years, around 27 per cent mostly spend time on social media.

--IANS
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Only 19% Use Internet In India, Says Study

® 07 August 2018
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New Delhi: A mere 19 per cent of people in the 15-65 age group use Internet in
India, a report said here on Tuesday.

About 35 per cent of those in the age group are aware of Internet, said the report
named "AfterAccess: ICT access and use in India and the Global South”. It was
published by Lirneasia, a policy and regulation think tank in collaboration with the
Cellular Operators Association of India.

‘The lack of Internet awareness is a considerable problem in India, with just 35
per cent of the 15-65 (years) population aware of what the Internet is. The level of
use is thus even lower at 19 per cent,’ said the report.

On the findings of the report Chief Executive Officer of Lirneasia Helani Galpaya
said: "India has only connected around 20 per cent of the adult people who you
would expect to be on line. So that's pathetic... and the contradiction is, this
(India) is one of the most affordable markets in the world.”

The report further showed that out of the total Internet users in the age group of
15-65 years, around 27 per cent mostly spend time on social media.

(IANS)
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Only 19% use Internet in India, says
study

JANS Indo Asian News Service

IANS India Private Limited 7 August 2013

Mew Delhi, Aug 7 (IANS) Amere 19 per cent of people in the 15-65 age group use Internet
in India, a report said here on Tuesday.

About 35 per cent of those in the age group are aware of Internet, said the report named
"AfterAccess: ICT access and use in India and the Global South”. It was published by
Limmeasia, a policy and regulation think tank in collaboration with the Cellular Operators
Association of India.

"The lack of Internet awareness is a considerable problem in India, with just 35 per cent of
the 15-65 (years) population aware of what the Internet is. The level of use is thus even
lower at 19 per cent," said the report.

On the findings of the report Chief Executive Officer of Lirneasia Helani Galpaya said:
"India has only connected around 20 per cent of the adult people who you would expect to
be an line. So that's pathetic... and the contradiction i, this (India) is one of the most
affordable markets in the world.”

The report further showed that out of the total Internet users in the age group of 15-65
years, around 27 per cent mostly spend time on social media.

—-IANS
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New Delhi | Tuesday, 2018 10:45:04 FMIST
A mere 19 per cent of people in the 15-63 age group use Internet in India, a report said here on Tuesday.

About 35 per cent of those in the age group are aware of Internet, said the report named "AfterAccess: ICT access and use
in India and the Global South". It was published by Lirneasia, a policy and regulation think tank in collaboration with the
Cellular Operators Association of India.

"The lack of Internet awareness is a considerable problem in India, with just 35 per cent of the 15-65 (vears) population
aware of what the Internet is. The level of use is thus even lower at 19 per cent,” said the report.

On the findings of the report Chief Executive Officer of Lirneasia Helani Galpaya said: "India has only connected around
20 per cent of the adult people who you would expect to be on line. So that's pathetic... and the contradiction is, this
{India) is one of the most affordable markets in the world.”

The report further showed that out of the total Internet users in the age group of 15-65 years, around 27 per cent mostly
spend time on social media.

--IANS rh/gd/sed
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Only 19% use Internet in India, says study
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New Delhi Aug 7 (IANS)
A mere 19 per cent of
people in the 15-65 age
group use Internet in
India a report said here
on Tuesday.

About 35 per cent of
those in the age group
are aware of Internet
said the report named
"AfterAccess: ICT

access and use in India
Only 19% use Internet in India, says study and the Global South”.

It was published by
Lirneasia a policy and regulation think tank in collaboration with the Cellular Operators
Association of India.
"The lack of Internet awareness is a considerable problem in India with just 35 per cent
of the 15-65 (years) population aware of what the Internet is. The level of use is thus
even lower at 19 per cent " said the report.
On the findings of the report Chief Executive Officer of Lirneasia Helani Galpaya said:
"India has only connected around 20 per cent of the adult people who you would
expect to be on line. So that s pathetic... and the contradiction is this (India) is one of
the most affordable markets in the world."
The report further showed that out of the total Internet users in the age group of 15-65
years around 27 per cent mostly spend time on social media.

—IANS rrb/qd/sed
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Only 19% use Internet in India, says study

repaort.

On the findings of the repo
20 per cent of the adult people who you would expect to be on line. So that's pathetic.. and the contradiction is, this

Mew Delhi, &ug 7 (IANS) A mere 19 per cent of people in the 1565 age
group use Internet in India, a report said here on Tuesday.

About 35 per cent of thase in the age group are aware of Intemnet, said
the report named “Afterfocess: |CT access and use in India and the
Global South™. It was published by Lirneasia, a palicy and regulation think
tank in collabormtion with the Cellular Operators Association of India.

The lack of Intemet awarensess is a considerable problem in India, with

-

just 35 per cent of the 1585 (years) population aware of what the

nternet is. The level of use is thus even lower &t 19 per cent” said the

ef Executive Officer of Limeasia Helani Galpaya said: “India has only connected around

(India) is one of the most affordable markets in the warld”

The report further showed that out of the total Internet users in the age group of
spend time on social media.

—|ANS
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Only 19% use Internet in India, says study
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New Delhi Aug 7 (IANS)
A mere 19 per cent of
people in the 15-65 age
group use Internet in
India a report said here
on Tuesday.

About 35 per cent of
those in the age group
are aware of Internet
said the report named
"AfterAccess: ICT

access and use in India
Qo i )
Only 19% use Internet in India, says study and the Global South™.

It was published by
Lirneasia a policy and regulation think tank in collaboration with the Cellular Operators
Association of India
"The lack of Internet awareness is a considerable problem in India with just 35 per cent
of the 15-65 (years) population aware of what the Internet is. The level of use is thus
even lower at 19 per cent " said the report.
On the findings of the report Chief Executive Officer of Lirneasia Helani Galpaya said:
"India has only connected around 20 per cent of the adult people who you would
expect to be on line. So that s pathetic... and the contradiction is this (India) is one of
the most affordable markets in the world."
The report further showed that out of the total Internet users in the age group of 15-65
years around 27 per cent mostly spend time on social media.

—IANS rrb/qd/sed
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Only 19% use Internet in India, says study

POSTED BY: GOPI AUGUST 7, 2018

| «+ Listen to this |

New Delhi, Aug 7 (IANS) A mere 19 per cent of people in the 15-65 age group use Internet in India, a report
said here on Tuesday.

About 35 per cent of those in the age group are aware of Internet, said the report named "AfterAccess: ICT
access and use in India and the Global South”. It was published by Lirneasia, a policy and regulation think
tank in collaboration with the Cellular Operators Association of India.

"The lack of Internet awareness is a considerable problem in India, with just 35 per cent of the 15-65 (years)
population aware of what the Internet is. The level of use is thus even lower at 19 per cent,” said the report.

On the findings of the report Chief Executive Officer of Lirneasiz Helani Galpaya szid: "India has only
connected around 20 per cent of the adult people who you would expect to be on line. So that's pathetic...
and the contradiction is, this (India) is one of the most affordable markets in the world.’

The report further showed that out of the total Internet users in the age group of 15-65 years, around 27 per
cent mostly spend time on social media.
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Only 19% use Internet in India, says study
By Indo Asian News Service | Tuzsday, August 07, 2015 | 10:04:05 PM IST (+05:30 GMT) &= 0 Comment

MNew Delhi, Aug 7 (ILANS) A mere 19 per cent of people in the 1565 age group use Internet
in India, a report said here on Tuesday.

Mew Delhi, Aug 7 (lANS) A mere 19 per cent of people in the 15-65 age group use Internet in India, a report said here on
Tuesday.

Ahout 35 per cent of those in the age group are aware of Internet, said the report named “Afterdccess: ICT access and use in
India and the Global South”. It was published by Lirneasia, a policy and regulation think tank in collaboration with the Cellular
Cperators Association of India.

"The lack of Internet awareness is a considerable problem in India, with just 35 per cent of the 15-85 (years) population aware of
what the Internet is. The level of use is thus even lower at 1% per cent,” said the report.

Cn the findings of the report Chief Executive Officer of Limeasia Helani Galpaya said: "India has only connected around 20 per
cent of the adult people who you would expect to be on line. So that's pathetic... and the contradiction is, this {India) is one of the
most affordable markets in the world."

The report further showed that out of the total Internet users in the age group of 15-85 years, around 27 per cent mosily spend
time on social media.

—IANS
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Only 19% use Internet in India,

says study

Delhi,Business/Economy,Technology

Author : Indo Asian News Service
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Mew Delhi, Aug 7 (I&NS) A mere 19 per cent of people in the 15-65 age group use
Intermet in India, a report said here on Tussday.

About 35 per cent of those in the age group are aware of Internet, said the report
named "Afterfccess: ICT access and use in Indiz and the Global South”. It was
published by Limeasia, & policy and regulation think tank in collaboration with the
Cellular Operators Association of India.

"The lack of Intermet awareness is a considerable problem in India, with just 35 per
cent of the 15-65 (years) population aware of what the Intemet s, The level of use s
thus even lower at 19 per cent,” said the report.

On the findings of the report Chief Executive Officer of Lirneasia Helani Galpaya said:
"India has only connected arcund 20 per cent of the adult people who you would
expect to be on line, So that's pathetic... and the contradiction is, this (India) is one of
the most affordable markets in the world.”

The report further showed that out of the total Internet users in the age group of 15-
65 years, around 27 per cent mostly spend time on social media.

--1ANS
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Urban-rural mobile ownership gap: India
below Pak, B'desh

i d--l':"::__-./k
India may well be the fastest-growing mobile phone market, but there is a 22% gap

between its urban and rural populations in mobile ownership and it trails behind
lessdeveloping countries such as Pakistan, Bangladesh and Kenya, a new study says.

Kenya has 9% urban-rural handset ownership divide, Bangladesh 7%, and Pakistan has
mere 5% disparity, according to a study by Sri Lanka-based pro-poor think tank LIRMEasia.
India's urban-rural mobile ownership divide is the largest among Asian countries covered
in the study, LIRNEasia said in a statement on Tuesday.

The statistics presents a worrying state of affairs in the information communication
technology (ICT) domain at a time when Prime Minister Narendra Modi's prestigious Digital
India programme is entering the fifth year with an initial target to achieve 100% tele-
density by 2018-19, a timeline which has now been revised to 2022.
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The LIRNEasia said 55% mobile users in the country use basic phones that have no
Internet access. Then, around 16% handsets are feature phones and 28% smart phones.
The study also claimed 65% Indians between the 15 and 65 years of age group don't even
know about Internet, and a whopping 81% said they never used it.

“A small part of the universal service obligation (USQ) fund should be allocated to conduct
ICT-related studies so that data can be collected on a regular basis,” LIRNEasia chief
executive Helani Galpaya said. Its findings are based on a survey of 38,005 households and
individuals across 18 developing countries through a 90-minute long engagement.

Rajan S Mathews, director general at industry body Cellular Operators Association of India
(COAI), said, “While the study highlights the challenges, it also provides the right path
ahead for introducing changes." According to telecom department’s website, the NDA
government has placed considerable emphasis on growth of internet and broadband in
the country as part its Digital India campaign, and indicated India's internet connections
stood at 431.21 million as of June, 2017 that includes 293.82 million in urban areas and

137.39 million in rural areas.

“While we say India has lowest Internet penetration, but the country has highest data
usage,” DoT special secretary N Sivasailam said. A Kantar IMRB study early this year said
internet penetration in India's urban areas was 64.84% as of December 2017, up from
60.6% a year earlier. Rural internet penetration grew to 20.26% from 18% during the same

pericd, it said.

“Given that total urban population is much lower than total rural population, the
urbanrural digital divide is actually more acute portray,” Mumbai-based Kantar IMRB said.

Source: Economic Times
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Only 19% Use Internet In India, Says Study

IANS, 07 Aug, 2018

A mere 19 per cent of people in the 15-65 age group use Internet in India, a report said
here on Tuesday.

About 35 per cent of those in the age group are aware of Internet, said the report named
"AfterAccess: ICT access and use in India and the Global South”. It was published by
Lirneasia, a policy and regulation think tank in collaboration with the Cellular Operators
Association of India.

“The lack of Internet awareness is a considerable problem in India, with just 35 per cent of
the 15-65 (years) population aware of what the Internet is. The level of use is thus even
lower at 19 per cent," said the report.

On the findings of the report Chief Executive Officer of Lirneasia Helani Galpaya said:
“India has only connected around 20 per cent of the adult people who you would expect to
be on line. So that's pathetic... and the contradiction is, this (India) is one of the most
affordable markets in the world."

The report further showed that out of the total Internet users in the age group of 15-65
years, around 27 per cent mostly spend time on social media.
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ONLY 19% USE INTERNET IN INDIA, SAYS STUDY
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A mere 19 per cent of people in the 15-65 age group use Internet in India, a report said
here on Tuesday.

About 35 per cent of those in the age group are aware of Internet, said the report named
“AfterAccess: ICT access and use in India and the Global South”. It was published by
Lirneasia, a policy and regulation think tank in collaboration with the Cellular Operators
Association of India.

“The lack of Internet awareness is a considerable problem in India, with just 35 per cent
of the 15-65 (vears) population aware of what the Internet is. The level of use is thus even
lower at 19 per cent,” said the report.

On the findings of the report Chief Executive Officer of Lirneasia Helani Galpaya said:
“India has only connected around 20 per cent of the adult people who you would expect
to be on line. So that’s pathetic... and the contradiction is, this (India) is one of the most
affordable markets in the world.”

The report further showed that out of the total Internet users in the age group of 15-65
years, around 27 per cent mostly spend time on social media.
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Indians online: One in five harassed, here

is how, why

Out of 919 Internet users in India in the age group 15-65, 175 (19%) reported that they had online

harassment.

[

3:42:26 am

Writen by Karishma Mehrotra | New Delhi | Updated: August 8, 201

ONE IN every five Internet users surveyed in India have reported having faced
online harassment. This is one of the findings of surveys by the policy think-tank
LIRNEAsia on the Global South and information technology; other findings were

reported in The Indian Express Wednesday.

Out of 919 Internet users in India in the age group 15-65, 175 (19%) reported that
they had online harassment. This was more than in Pakistan or Bangladesh (12%
each). Rural users in India (20%) experienced more online harassment than urban

ones (17%) while males (20%) faced more harassment more than females (17%).

Almost half of those who had experienced online harassment in India were called
offensive names, while one-fifth were “purposefully embarrassed or criticised in
another way" and one-sixth were cyber-stalked, or repeatedly approached by

unwanted contacts.




Again, 38% of those who faced online harassment did not know the motivation for
the harassment, while roughly 209 each believed the motivation to be gender,
religion or race, or politics. Most experienced the harassment on social media,
while 29% faced it on chat applications, 16% on website comment sections and 7%

in online gaming.

MODES OF HARASSMENT... The source of the harassment was split into

Called offorstvenames [N 45%

thirds (33% each) among someone the user had

Ernbasn sssedsemicied [ 20%
Oyber-stakad - —— met offline earlier, an online contact never
Physicallythreatenad [l 13% encountered offline, or someone unknown
Selybarsnned ! ¥ | online and offline.
.. ANDTHE REASONS

1% Other reasons For almost half (48%) of those who experienced

38% | harassment, the incident(s) had no effect. Some
Fwnﬂm il rvt b

reduced their time on the particular website
(22%%) while 15% deleted the app altogether. Only
21% 21%

Fox gender 5o unfriended or blocked the contact, or left the

source: URNEAsosney | group or forum.

E-commerce

Mobile money use in India was just 6% of phone owners. On the other hand,
awareness and use of e-commerce platforms was higher in India than in Pakistan
and Bangladesh for most sectors. That said, e-commerce participants were often nof

heavy users, and only completed the search or search-and-order process.

Of those who did purchase online, 27% used debit cards, 22% used cash on delivery,
and 18% used mobile banking or internet banking. Of those who didn't participate
in e-commerce, 31% said they could already buy what they needed offline, 24%
were not comfortable sharing personal details and 23% were not certain of the

product’s quality.
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Only 19% use Internet in India, says
study

Source : JANS
Last Updated: Wed, Aug 08, 2018 13:27 hrs

New Delhi: A mere 19 per cent of people in the 15-65 age group use

Internet in India, a report said here on Tuesday.

About 35 per cent of those in the age group are aware of Internet, said the
report named "AfterAccess: ICT access and use in India and the Global
South". It was published by Lirneasia, a policy and regulation think tank in
collaboration with the Cellular Operators Association of India.

"The lack of Internet awareness is a considerable problem in India, with
just 35 per cent of the 15-65 (years) population aware of what the Internet
is. The level of use is thus even lower at 19 per cent," said the report.
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On the findings of the report
Chief Executive Officer of
Lirneasia Helani Galpaya said:
"India has only connected
around 20 per cent of the adult
people who you would expect
to be on line. So that's
pathetic... and the
contradiction is, this (India) is
one of the most affordable
markets in the world."

The report further showed that out of the total Internet users in the age
group of 15-65 years, around 27 per cent mostly spend time on social
media.
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Only 19 Percent in 15-65 Years Age Group Use Internet
in India: Study
HIGHLIGHTS

* This percentage is from the 15-65 age group in India, a
report said

* About 35 percent of those in the age group are aware of
Internet

* Around 27 percent of the total Internet mostly spend time
on social media

A mere 19 per cent of people in the 15-65 age group use Internet in India, a report said here on
Tuesday.

About 35 per cent of those in the age group are aware of Internet, said the report named "AfterAccess:
ICT access and use in India and the Global South". It was published by Lirneasia, a policy and regulation
think tank in collaboration with the Cellular Operators Association of India.

"The lack of Internet awareness is a considerable problem in India, with just 35 per cent of the 15-65
(years) population aware of what the Internet is. The level of use is thus even lower at 19 per cent," said
the report.

On the findings of the report Chief Executive Officer of Lirneasia Helani Galpaya said: "India has only
connected around 20 per cent of the adult people who you would expect to be on line. So that's
pathetic... and the contradiction is, this (India) is one of the most affordable markets in the world."

The report further showed that out of the total Internet users in the age group of 15-65 years, around
27 per cent mostly spend time on social media.

For the latest tech news and reviews, follow Gacdgets 360 on Twitter, Facebook, and subscribe
to our YouTube channel.

Further reading: COA
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Only 43% women in India have cellphones, country tops gender gap
in ownership

This difference is substantially more than all other countries in the survey, including
Pakistan, Bangladesh and Rwanda

Moneycontrol News
o) ntrolcom

Dmoneycor

India may be the world’s second- — \‘
biggest smartphone market, but

in terms of mobile phone . F

ownership, it witnesses the

largest gender gap among 18 '

comparable countries. It ranks
among the lowest in women’s
access to the internet.

LIRNEAsia, an information and
communications technology
policy think tank, released a
study regarding internet usage in India. Department of Telecommunications (DoT) special secretary N

Sivasailam was also present at the launch of the study, with members of Cellular Operators Association of
India (COAI). Indian Express reported.

Only 43 percent of Indian women own cellphones compared to 80 percent of Indian men, and the report
attributed this gap to lack of awareness. This difference is substantially more than all other countries in the
survey, including Pakistan, Bangladesh and Rwanda.

Rural regions have seen the most gender gap, a whopping 52 percent, compared to a 34 percent gap in
urban areas.

India sees a significant gender gap in internet usage as well, surpassed only by
Bangladesh and Rwanda. The gap in social media usage was even wider.

One of the key findings of the study suggested that women shared less
information on the internet than men in almost all categories, except political
and sexual orientation.

Only 29 percent Indians using the internet trust news they come across on

social media, while more than half do not. At least 19 percent of Indian users

on the web have faced harassment, a number which is higher than Pakistan,
Bangladesh and Cambodia. This majorly includes offensive name-calling and in 20 percent of such cases. it
has led to reduced use of the websites.

Meanwhile, awareness about e-commerce and its websites was much higher in India than countries like
Pakistan and Bangladesh. Mobile phone ownership in urban areas was 71 percent while in rural areas it
was 55 percent.

Sivasailam said it is possible to act on this data and develop policies for the better. He said there is a baseline
to work with for the first time.
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India's rural-urban mobile ownership gap is
worse than Pakistan and Bangladesh
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ndia has nearly cne billion phone users and yet there is a wide gap
ity I between the ownership of mobiles in the country. According to a
report by a Sri Lanka-based think tank LIRNEasia, the gap between rural
and urban mobile ownership in India is as high as 22 percent.

This parity between the mobile cwnership in India is more than the
divide existing in the neighbouring developing nations including Pakistan
and Bangladesh. While the parity in mobile ownership in Pakistan stands
at mere five per cent, the gap in Bangladesh stands a little higher at
seven per cent.

The study pointed out that the 55 per cent basic phone owners in the
country have no Internet connectivity. In addition to this, cut of the total
number of people surveyed, there were about 28 per cent smartphones
and 16 per cent feature phone users in the country.

Besides this, the study also revealed that while 65 per cent Indians in the
age group of 15 to 65 years were not aware about the Internet, nearly 81
per cent pecple claim that they have never used it.

"Given that total urban population is much lower than total rural
population, the urban-rural digital divide is actually more acute than
what the penetration numbers portray,” the report said according to the
Economic Times Telecom.
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Other countries where mobile ownership divide between the rural and
urban population is lower than that in India include-Kenya where the gap
is just nine per cent, Peru where the parity is just one per cent and
Paraguay and Guatemala where the divide stands and 11 per cent and
four per cent respectively.

The think tank's report was based on a survey conducted in 38,0035
nouseholds and individuals across 18 developing nations.

Rural India still lagging behind in phone ownership @
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"India may well be the fastest-growing #maobile phone #market,
but there is a 22% gap between its #urban and #rura
populations in mobile ownership...”

more here: bit.y/2nkBoTa@AflerAccess in #ndia funded by
@IDRC_CRDI and @Sida @R1A and @DIRSI
12:52 PM - Aug 3, 20138

71 B See LIRMEasia's other Twests

ALSO READ: 4G Speed:; India ranks behind Pakistan, stands at 109th
place out of 124 countries

Motably, this is not the first survey which has pointed out such a ghastly
trend. According to a report titled Internet in India 2017 by the Internet
and Mobile Association of India, while the internet penetration in rural
India has grown from 60.6 per cent in December 2016 to 64.84 per cent
in December 2017, the growth in connectivity in the rural parts of the
country has been from 18 per cent in 2016 to 20.26 per centin
December 2017, And despite the government’s Digital India scheme, the
divide in internet penetration between the urban and rural regions in
India stands at a whopping 44.58 per cent.
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Only 19% Use Internet In India, Says
Study

Edited By IANS | Published By IANS on Aug 8,2018 - 11:41:55 «2 Share

Pic Credit: harmukhnews.in

New Delhi: A mere 19 per cent of people in the 15-65 age group use

Internet in India, a report said here on Tuesday.

About 35 per cent of those in the age group are aware of Internet, said
the report named “AfterAccess: ICT access and use in India and the
Global South”. It was published by Lirneasia, a policy and regulation
think tank in collaboration with the Cellular Operators Association of

India.

“The lack of Internet awareness is a considerable problem in India,
with just 35 per cent of the 15-65 (years) population aware of what the
Internet is. The level of use is thus even lower at 19 per cent,” said the

report.

On the findings of the report Chief Executive Officer of Lirneasia Helani
Galpaya said: “India has only connected around 20 per cent of the
adult people who you would expect to be on line. So that's pathetic...
and the contradiction is, this (India) is one of the most affordable

markets in the world.”

The report further showed that out of the total Internet users in the
age group of 15-65 years, around 27 per cent mostly spend time on
social media.
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The urban-rural mobile ownership gap in India is
worse than Pakistan, Bangladesh and Kenya

While urban India is getting connected at a rapid pace, rural India still lags behind

& | Published: August 8,2018 11:19 AMIST
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India has well over one billion telephone connections, but unfortunately, the

gap between the urban and rural citizen remains large when it comes to mobile
telephony and access to telecom services. A new study by a think tank in Sri
Lanka suggests that India still has a long way to go when it comes to getting its
rural citizens connected to the internet and telecom network in general.

The study by LIRNEasia concludes that India has a mobile ownership gap of 22
percent, which means that in urban areas, far more people own mobile phones
than in rural areas. This suggests one big problem that needs to be addressed for
India’s teledensity to improve: rural areas are still not as well served in terms of
mobile phone infrastructure, meaning that even if rural users could afford mobile
phones, they see no point in owning a device that can barely be used.




What makes this ownership gap even more shocking is that India lags far behind
countries that are lower in terms of economic development. The mobile
ownership gap in countries such as Pakistan, Bangladesh and Kenya are
significantly lower at 5 percent, 7 percent and 9 percent respectively.

Part of this can be put down to a larger percentage of rural population in these
countries, as well as poorer infrastructure and a lack of economic prosperity in
cities, but it still highlights that India is not paying enough attention to the
development of mobile infrastructure in its rural areas.

WATCH: Honor Play First Look

The LIRNEasia study makes more observations about mobile ownership and

usage in India, including that a staggering 55 percent of mobile users do not have
internet access on their basic mobile phones. Furthermore, 65 percent of Indians
between the ages of 15-65 don't know about the internet, and 81 percent claim to
have never used it. While the study likely uses a small sample set and the real
numbers may be quite different, it nonetheless suggests that we have a long way
to go before we can truly consider ourselves telecom-developed.

PUBUISHED DATE: AUGUST 8, 2018 11:19 AMIST
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India Lagging Behind Bangladesh,
Pakistan in Mobile Ownership

Sy EurAsian Times - Augusc 8, 2018

Why is India lagging behind smaller nations like Bangladesh and Pakistan
in mobile ownership? India has a gap of 22% between urban and rural
mobile phone ownership and even falls behind much smaller economies

like Pakistan, Bangladesh and Kenya, a new research revealed.

According to research, Kenya has 9% urban-rural handset ownership divide,
Bangladesh 7%, and Pakistan has a mere 5% disparity. These statistics display a
disturbing state of affairs in the Information Communication Technology (ICT)
domain especially at a time when Indian PM Narendra Modi's ambitious Digital
India program is entering into fifth-year. With an initial aim to achieve 100%
teledensity by 2018-19, the timeline has now been changed to 2022.

"There is a 22% gap between urban and rural populations in mobile ownership,

which is the largest gap among the Asian nations studied,” according to LIRNEasia.

The research noted that 55% are elementary phones that have no internet
connection, in addition to 16% feature phones and 28% smartphones that are being
used in India at present. The research also disclosed that 65% Indians between the
15 and 65 years of age group don’t even know about the Internet and 81% claim

that they never used it before.

The NDA-led govermment, according to the Department of Telecommunications
(DoT) website, has given significant weight on growth of internet and broadband in
the nation as part its Digital India campaign, and revealed that India’s internet
connections stood at 431.21 million as of June 2017 that comprises 293.82 million

in metropolitan areas and 137.39 million in rural areas.

"Given that total urban population is much lower than total rural population, the
urban-rural digital divide is actually more severe than what the penetration figures
describe. The think tank’s conclusions were based on a survey of 38,005 families

and people across 18 dewveloping countries through a 90-minute long engagement.
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Among 132.42 Crore Indian Only 19% Use Internet
TANS - Auguzr 8 2618 nun

A mere 19 percent of people in the 15-65 age group use the Internet in India, a report said here on Tuesday published by
LIRNEasia.

About 35 percent of those in the age group are aware of the Internet, said the report named “AfterAccess: ICT access and use
in India and the Global South”. It was published by LIRNEasta, a policy and regulation think tank in collaboration with the

Cellular Operators Association of India.

“The lack of Internet awareness iz a considerable problem in India, with just 35 percent of the 15-65 (years) population

aware of what the Internet is. The level of use is thus even lower at 19 percent.” said the report.

On the findings of the report, the Chief Executive Officer of LIRNEasia Helani Galpaya said: “India has only connected
around 20 percent of the adult people who you would expect to be online. So that’s pathetic... and the contradiction 1s, this

(India) 1 one of the most affordable markets in the world.”

T'he report further showed that out of the total Internet users in the age group of 15-65 years, around 27 percent mostly spend

time on social media.
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India’s urban-rural mobile ownership gap largest in Asia, says LIRNEasia
Wednesday, 08 August 2018
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According to a study by Sri Lanka based LIRMEasia, India’s urban-rural mobile ownership divide is the largest
among Asian couniries covered in the study.

India trails behind Fakistan, Bangladesh and Kenya in terms of urban-rural mobile ownership gap. As per the study,
India has a 22 per cent gap whereas Pakistan, Bangladesh and Kenya have a gap of 5 per cent, 7 per cent and &
per cent respeciively.

The study also stated that 55 per cent of mobile users in the country use basic phones that have no internet
access. Further as per the study, 65 per cent Indians betwesn the age group 15 and 65 years are not aware about
the intermet, and about 81 per cent of them have never used it.

According to LIRMEasia, the government should allocate a small part of the universal service obligation (USG) fund
fo conduct ICT-related studies in order to collect data regularly. The findings are based on a survey of 33,005
households and individuals across 18 developing countries through a 90 minute engagement.
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A mere 19 per cent of
people in the 15-65 age
group use Internet in India, a
report said here on Tuesday.

About 35 per cent of those
in the age group are aware
of Internet, said the report
named “AfterAccess: ICT access and use in India and the Global South”. It was

published by Limeasia, a policy and regulation think tank in collaboration with the
Cellular Cperators Association of India.

“The lack of Internet awareness Is a considerable problem in India, with just 35 per
cent of the 15-65 (years) population aware of what the Internet is. The level of use is
thus even lower at 19 per cent,” said the report.

On the findings of the report Chief Executive Officer of Lirneasia Helani Galpaya
said: “India has only connected around 20 per cent of the adult people who you
would expect to be on line. So that's pathetic... and the contradiction is, this (India) is
one of the most affordable markets in the world.”

The report further showed that out of the total Internet users in the age group of 15-
65 years, around 27 per cent mostly spend time on social media.
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India has highest gender gap in mobile phone ownership
amongst: Study
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According to recent study released by LIENEAsia,
Gy India has highest gender gap in mobile phone
4~ ownership amongst 18 comparable countries and
' % ranks among the lowest in women's access to
- ;( Internet. LIRNEAsia is an information and
- communications technology (ICT) policy think
tank that is invalved in pro-poor, pro-market research in Asia-Pacific
since 2005. The study also included comparative research done by ICT

Africain Africa and DIRSI in Latin America.

Key Highlights of Study

Ownership of mobile phones: Only 43% of women in India own mobile
phones compared to almost 80% of Indian males mostly because of
lack of awareness. This difference is almost half of all other countries
in study including Pakistan, Bangladesh and Rwanda. There is
substantial urban-rural divide in mobile phone ownership with 71%
urban penetration and 55% in rural. India's urban-rural gap is
comparable to that in Nigeria.

Internet and social media usage: Women, rural citizens, and those
with lower education or income significantly lag behind in internet and
social media usage. The gender gap in internet usage is accentuated in
rural regions at 52% as compared to 34% in urban areas. India's 57%
gender gap in Internet usage was surpassed only by Bangladesh and
Rwanda. Its gender gap in social media usage was even higher with
wider divides only in Bangladesh.

Information about internet: In India, 64% do not know about internet
which is higher percentage than other countries except Pakistan and
Bangladesh. 683 of this group was female and 68 % were from rural
areas. India's internet use was at 1%% which is lower than that of
Nigeria, Ghana, Kenya and Cambodia.
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E-commerce: Awareness of platforms for e-commerce was higher in
India compared to Pakistan and Bangladesh. In India, 27% mainly use
social media, 16 % for entertainment and 15% for news. Higher
percentage of women used social media for marketing and educational
content, while men used social media to chat which is significantly
more than women.

Political views on social media: Indian social media users share their
political views at some of highest rates. More than half shared their
religion, 26% share their sexual orientation, and 70% shared their
mobile number or email address. Women shared information less than
men in almost all categories except for political and sexual orientation.
Distrust of news: India also has high distrust of news shared on social
media and only 29% trust social media news while more than half did
not. India also saw higher online harassment than Pakistan,
Bangladesh and Cambodia at 19% of users. Much of this was offensive
name-calling and in 20% of such cases, it led to reduced use of
particular website.
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Only 19% use Internet in India, says study

A mere 19 per cent of people in the 15-65 age group use Internet in India, according to a
report named “AfterAccess: ICT access and use in India and the Global South”. It was

published by Lirneasia, a policy and regulation think tank in collaboration with the Cellular
Operators Association of India.

« Als0, about 35 per cent of those in the age group are aware of Internet.
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Out Of Total 132.42 Crore Indians Only 19
Per Cent Use Internet

By Suresh or Aug 8,2018 EDUCATION
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While India remains one of the most populous countries in the world, a recent study shows that the

consumption of internet in the country is surprisingly low.

About 35 per cent of those in the age group are aware of Internet, said the report named “AfterAccess:

ICT access and use in India and the Global South” It was published by Lirneasia, a policy and regulation

think tank in collaboration with the Cellular Operators Association of India.

“The lack of Internet awareness is a considerable problem in India. with just 35 per cent of the 15-65

(years) population aware of what the Internet is. The level of use is thus even lower at 19 per cent,” said

the report.

On the findings of the report Chief Executive Officer of Lirneasia Helani Galpaya said: “India has only
connected around 20 per cent of the adult people who you would expect to be on line. So that's pathetic...

and the contradiction is, this (India) is one of the most affordable markets in the world.”

The report further showed that out of the total Internet users in the age group of 15-65 years, around 27

per cent mostly spend time on social media.
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Internet in India: Gaping gender gap

India has the highest gender gap in mobile phone ownership amongst 18 comparable
countries and ranks among the lowest in women's access 1o the Internet, a new study
released Tuesday has found. According to the study, women, rural citizens, and those with
lower education or income significantly lag behind in Internet and social media usage.
The study was released by LIRNEAsia, an information and communications technology
(ICT) policy think tank that is iInvelved in “pro-poor, pro-market” research in Asia-Pacific
since 2005.

According to the study, only 43 per cent of women in India own mobile phones compared
to almost 80 per cent of Indian males — mostly because of a lack of awareness. This
difference of almost half surpasses all other countries in the survey, including Pakistan,
Bangladesh and Rwanda.

The gender gap is accentuated in rural regions — a 52 per cent gap — compared to 34 per
cent inurban areas. The study also found that India's 57 per cent gender gap in Internet
usage was surpassed only by Bangladesh and Rwanda and that the gender gap social
media usage was even higher with wider divides only in Bangladesh.

According to the study, India also has a high distrust of news shared on social media — 29
per cent trust social media news while more than half did not. India also saw higher online
harassment than Pakistan, Bangladesh, and Camlbodia at 19 per cent of users. Much of this
was offensive name-calling and in 20 per cent of such cases, it led to reduced use of the
particular website.

The study alsc found a substantial urban-rural divide in mobile phone ewnership with 71
per cent urban penetration and 55 per cent rural. The urban-rural gap is comparable to
that in Nigeria.

Key findings in the study:

* &4 per cent said they did not know about the Internet — a higher percentage than the
other countries except Pakistan and Bangladesh. 68 per cent of this group was female and
68 % were from rural areas.

*AL19 per cent, Internet use in India is lower than that of Nigeria, Chana, Kenya and
Cambeodia.

* Awareness of platforms for e-commerce was higher in India than countries like Pakistan
and Bangladesh.

=27 per cent mainly use social media, 16 % use the Internet for entertainment and 15 per
cent use it for news.

= A higher percentage of women used social media for marketing and educational
content, while men used social media to chat — significantly more than women.

*Social media users in India share their political views at some of the highest rates. Mare
than half shared their religion, 26 per cent share their sexual crientation, and maore than 70
per cent shared their mobile number or email address.

*Women shared information less than men in almost all categories except for political and

sexual orientation.
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Only 19 Percent in 15-65 Years Age Group Use Internet in India:
Study
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The study was published by Lirneasia, a policy and regulation think tank in collaboration
with the Cellular Operators Association of India. ...

Read Full Story ...




Only 19% in 15-65 years age
group use Internet in India,
says study

By Newsroom Staff - August 3, 2018
New Delhi: In a startling finding, it has

come to light that a meagre of 19
percent of people in the 15-65 age

group are internet-savvy in the country.

About 35 per cent of those in the age
group are aware of Internet, said a
report named “AfterAccess: ICT access

and use in India and the Global South”.

The report has been published by Lirneasia, a policy and regulation think tank in

collaboration with the Cellular Operators Association of India.

“The lack of Internet awareness is a considerable problem in India, with just 35
per cent of the 15-65 (years) population aware of what the Internet is. The level

of use is thus even lower at 19 per cent,” said the report.
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